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First foot massage products distributor, now so spa owners

By
ATIYYAH MOHD SAID

TWO years ago, Mr, Makhali Kasmani ovarcome pain and pain in his knee after using a foot massage tools that leverage water
pressure.

This then led him fo become a distributor for the products produced in Taiwan that he was cerfain it would benefif those who
hawve health problems such as stress or chronic disease.

However, Mr Makhali, which is a private ambulance firm owner ER Ambulance & Senices Pie Lid, be aware that many are not
able to buy it

Thus, Mr Kakhali with five other products distributor has joined forces and invested § 30,000 to opan a Wellness Center
Portaspa last month.

The spa center is located in the Kreta Aver Road is offering a feot massage senice through tools that leverage technolegy hot
waler pressure.

Each massage session is limited to 15 minutes at a price of § 20 to increase the blood flow, bum 200 to 300 caleres and
reduce pain in the body.

Five ofher partner spa is Ms. Janice Choo, Ms Shirley Wea, Ms Goh Lay Peng, Ms. Loretta Lee and Mr David Tan, all of which
have become distributors for the past bwo to three years ago.

According to Mr Makhali, 63 yvears, the main goal of the spa setting is not fo just make profit but alsa based an social goals.
Thus, the prices offered at the spais low to keep it affordable for all ages.

When | sell this product from the Malay community response s very good and many people see the diferance when using the
product.

“But not evaryona can afford to buy these products that cost neary $ 3,000, So | am very sympathetic with thelr situation as |
know this senice will have a positive impact on them.

S0 after talking to five other friends, they also shared my concerns and agreed 10 open a spa center” said Mr Makhali adding it
menarimaa favorable response.

But according to Ms Choo, 46 years old, they will do a maore aggressive marketing effons for the next few months to increase
public awareness,

“50 farwe anly benefits their own business network and through the recommendation of friends. 50 we will be actively
marketing the sewvice through fivers and Facebook,” said Ms Choo.

Az a strategy 1o expand the business, they have established Portaspa International Pte Lid company.

“We plan to sell the franchise spa center, thus able fo offer business opportunities for those who want to try, Currently there are
already many who expressed interest. Franchiser We aim at the end of two years,” said Ms Choo, who expects 1o break even in
within six months

Mr. Makhali add, haping to penetrata homes and hospice care of the eldery.



